
Social Policy and Practice 
 SVT is well aware of its crucial role in managing internal and external social issues. The 
Company emphasizes the importance of the well-being, occupational health, and safety of its employees, 
business partners, local communities, and society. Social issues are the main factor in driving the business to 
grow sustainably following the Sustainable Development Goals, Goal 3: Good Health and Well-being, and 
Goal 10: Reduce Inequalities. The Company has also adopted the United Nations Guiding Principles on 
Business and Human Rights and the Ministry of Labor's human rights principles such as the Thai Labor 
Standards - Social Responsibility of Thai Business (MorRorTor. 8001-2553) as guidelines to apply to all 
stakeholders throughout the value chain. The Company focuses on continuous human development 
according to the human resource management policy and human rights (Respect to Human Rights). It aims 
to promote good practices throughout the business value chain as well as to conduct business in parallel 
with participatory development and support society in all aspects following sustainable business practices.  
 
Social-related Performance 
 1) Treatment of employees and workers 

Human rights 
The Company recognizes the importance of equal treatment for all, non-discrimination 

and respect for individual differences. The Company promotes the right to protect and respect the 
fundamental human rights at all levels without discrimination on the basis of gender, race, religion, believes 
and culture, age, or physical limitations. Moreover, the Company strictly applies these principles in human 
resource management, including the recruitment process, employee development, performance assessment 
and compensation. 

The Company focuses on diversity issues intending to provide gender equality between 
women and men for career growth. The Company also supports access to employment, e.g., employing 
disabled people. 

Long-term employee development 
Employees are one of the most important resources for business growth. Therefore, the 

Company is dedicated to promoting professional skills development for employees, to build the potential 
for career growth in the organization and to keep pace with the new global context and changes in 
technology, through providing internal training or having external training on production and management 
systems knowledge and establishing operating manuals for employees. In 2021, the Company delivered a 
total of 4,800 hours of skills and knowledge training, running 17 courses reaching 736 employees. 

In addition, the Company provides employee welfare motivate its employees and 
demonstrate its commitment to their long-term welfare e.g., providing provident funds so that the employees 
have a good quality of life both while working as an employee and after retirement. The Company’s welfare 
includes annual medical check-ups, emergency loans, support for funeral expenses and uniform expenses.  

 
 



 Workplace health and safety 
SVT focuses on the safety of employees and workers by strictly complying with 

occupational health, safety, and working environment regulations. The Company has appointed safety 
officers and arranged compulsory training on appropriate safety practices for employees to ensure that all 
activities in the business units are following safety standards. In 2021, there were no records of Lost Time 
Injuries (LTI) for employees. 

COVID-19 Prevention Measures  
During the COVID-19 pandemic, the Company has given the safety of all employees the 

highest priority. The Company strictly complies with guidelines and measures to prevent the spread of COVID-
19 as announced by the Ministry of Public Health. The major safety practices and measures are as follows: 

1. All employees must wear protective equipment at all times when working on-site, 
such as masks and sanitary gloves, wash hands with alcohol gel and use alcohol spray to clean the vending 
machines before and after restocking. 

2. Disinfection with DURU HD5 aerosol solution, ULV system from Germany - KEEN ULTIMA 
NATURAL FORMULATION GERM KILLER BLOOD, SCALE & OIL REMOVER, is carried out to thoroughly sanitize 
and clean the office buildings, warehouses, factories and all service vehicles The disinfectant is made from 
natural materials that are safe for employees and the environment. 

3. Providing sanitary equipment, i.e., face masks, alcohol gel, alcohol spray, and sanitary 
gloves, and arranging vaccination to all employees to build herd immunity and create trust among all 
customers using the Company's service. 

4. Apply a policy to reduce crowding in office buildings and various risk prevention 
measures, including working from home, employee temperature checking before entering the workplace, 
requiring all employees to wear a mask at all times, frequent hand-washing, to avoid eating together, and 
keep clean for safety. 

5. Plan for emergency measures to enable relocation of the workplace and personnel in 
a timely manner if affected by the pandemic. 
 2)  Treatment of Customers and Consumers 

The Company responds to customers' and consumers' key issues and expectations in the 
value chain by delivering quality vending machines and consumer products sold through vending machines 
that meet the needs of customers. The Company also develops products with technologies and innovations, 
provides consumer products that meet safety standards, and establishes customer relationship management 
guidelines to quickly and efficiently respond to customer needs. These enhance customer satisfaction and 
relationships between the Company and customers in the long run. The major guidelines are as follows: 

Quality and safety of vending machines 
The Company responds to customers' and consumers' key issues and expectations in the 

value chain by delivering quality vending machines and consumer products sold through vending machines 
that meet the needs of customers, by considering quality and safety standards throughout the production, 
installation, and maintenance processes, which can be summarized as follows: 



1. Developing vending machines that provide additional payment channels, specifically 
E-Payment system, to reduce the use of coins and banknotes, and reduce the risk of illness spread through 
contact transmission 

2. Installing an automatic circuit breaker meeting international standards to cut off the 
electricity in the event of a malfunction in the electrical system 

3. Providing preventive maintenance services every six months under warranty. 
4. Communicating how to properly and safely operate the vending machine through the 

instruction and safety manual. 
Consumer health and safety 
Procurement of quality foods and beverages that meet consumer safety standards is a key 

issue on which the Company has always focused and has prioritized in its business operations. Therefore, 
the Company is determined to select quality products that meet the needs of consumers and that are safe 
and nutritious. The Company has guidelines for product selection and inspection prior to distribution, such 
as a system for checking and recalling products close to their expiration date. 

In addition to quality and safety, the Company also focuses on promoting the wellbeing 
of consumers through the products distributed. The Company plans to increase the proportion of healthy 
products to increase choices for consumers. At the same time, the Company values products with quality 
certification standards and products with information labels, such as production date, expiration date, display 
nutritional information, to provide factual information to support consumers' decision-making. 

Access to goods and services 
The Company also considers the accessibility of products and services to all groups of 

consumers. The concept of Friendly Design has been incorporated to enable senior customers, customers 
with disabilities to use the vending machine services by designing the screen, touch buttons, and the receiving 
box at the right height for ease of use of consumers. 

In 2021, there were no complaints from customers or consumers.  
 3)  Treatment of Communities and Society 

The Company adheres to a business code of conduct with community and social 
responsibility, emphasizing improving the well-being of our communities and society and avoiding any 
operations that may have negative impacts on the community and society. In particular, the nature of the 
Company's business that is directly affecting consumers from food and beverages distribution through vending 
machines. In the past year, there were no social or environmental-related complaints from communities. 

In addition, the Company has considered community and social development activities by 
emphasizing participation of all stakeholders. In 2021, the Company participated in 9 promoting and 
developing society activities, consisting of 9 medical support activities and one heritage activity. Examples of 
the projects are as follows: 

Delivering automatic vending machines for innovative medical products project  
The Company aims to utilize its expertise in the design, assembly, and manufacture of 

vending machines, to help in distributing goods and products that have a positive impact on the community 



and society. On 21 May 2021, the Company delivered 5 vending machines to support and promote products 
invented and developed by researchers at the Faculty of Medicine, Chulalongkorn University and 
Chulalongkorn Hospital, Thai Red Cross Society. 

 

 
 
COVID-19 related projects 
During the Covid-19 pandemic crisis, the Company recognizes the necessity and 

importance of participating in activities to improve the quality of life of Thais and supporting the engagement 
of related personnel in such activities. Examples of such activities are as follows: 

• Installed automatic water dispenser machines for people waiting for COVID-19 
vaccinations at the Big C Vaccine Service Center, Bang Bon on 28 May 2021 

• Installed a fresh coffee dispenser machine to support operations of the team of doctors 
and public health personnel from the Department of Health at the Emergency Response Center in Bangkok 
City Hall 2 (Din Daeng) on 9 June 2021 

• Delivered 5,000 bottles of drinking water to those quarantined due to COVID-19 at Cal-
Comp Electronics (Thailand), Phetchaburi Province, on 17 June 2021 

• Provided financial assistance of 20,000 baht, along with cooked food, to support the 
operation of medical personnel involved in the Care from the Heart project of Local Administration 
Organizations of Bor Tor people organized by the Financial Management Division at Thammasat Field Hospital 
on June 29, 2021 

• Delivered 4,000 N95 masks to support the operations of medical personnel at 
Chulalongkorn Hospital, Thai Red Cross Society on July 5, 2021 

• Delivered 50,000 surgical masks to Bang Khun Thian Elderly Hospital, Medical Office 
Bangkok on July 13, 2021 

• Installed 4 vending machines at the Bang Sue Central Station vaccination center to 
provide quality consumer products such as beverages, snacks, mobile phone accessories, face masks, 



disinfectants, and alcohol gel, at special prices to ease the burden of living expenses of Thai people during 
the Covid-19 crisis 

Kathin ceremony cultural heritage project at Wat Mongkhon Rattanaram (Ban Rang Wa)  
On October 24, 2021 the Company and employees joined the local community in a Kathin 

ceremony at Wat Mongkhon Rattanaram (Ban Rang Wa) temple, Nong Lan Subdistrict, Tha Maka District, 
Kanchanaburi Province, to carry on cultural heritage. A total of 1,653,119 baht was contributed to the temple 
for constructing a monastery hall with the objective of preservation, conservation, protection, and promotion 
of Buddhist sites and cultural heritage.  
 


